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1. Untitled Page

1. Do you know what a blog is?

Response Response
Percent Total

Ve .+ o7 36

No 3% 21
Total Respondents 707
(skipped this question) 1

2. Do you know what a podcast is?

Response Response
Percent Total

Y S e ———— 70% 493
No 30% 211
Total Respondents 704

(skipped this question) 4

3. Have you downloaded an RSS newsreader (or subscribed to a Web-based RSS service)?

Response Response
Percent Total

Y e ————— 46% 324
No s4% 381
Total Respondents 705

(skipped this question) 3

4. Have you subscribed to blogs via RSS?

Response Response
Percent Total

Yes . 7% 2
o 65.3% 460
9.7% 68

Elaborate if you wish N

Total Respondents 704
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5. Has your company or organization considered starting a blog?

Elaborate if you wish

http://www.surveymonkey.com/DisplaySummary.asp?SID=12148...

(skipped this question) 2

Response Response
Percent Total

67.9% 477
31.3% 220
14.8% 104

Total Respondents 702

(skipped this question) 4

6. What are your MOST IMPORTANT CONCERNS about maintaining a business blog (choose all that apply):

What to write about |
e e Tt WUl Eake F0 W e e —
The time it would take to review comments |
Who in my company should write the blog |
Whether entries should be edited or

pre-approved E——

Other (please be specific) —

7. Are blogs just a fad?

Yes
ey |

Go ahead and rant... |

8. Will blogs become a must-have corporate marketing tool?

Y S ———
N —

Please elaborate. WHY (if yes)... or
WHY NOT (if no). .,

Response Response
Percent Total

50.9% 349
64.9% 445
36.2% 248
26.8% 184
34.4% 236
20.4% 140

Total Respondents 686

(skipped this question) 20

Response Response
Percent Total

11.6% 81

80.3% 559

21.4% 149

Total Respondents 696
(skipped this question) 10

Response Response
Percent Total

55.1% 381
36.3% 251
45.1% 312

Total Respondents 692

(skipped this question) 14

9. If you'd like to enter the giveaway to win a free copy of John M. Fox's Marketing Playbook (value $37.97) enter
your name, company and postal mailing address below. [This is a very cool book: illustrated, over-sized paperback
offering 102 marketing "plays" from elevator signage to tradeshow CDs to white papers to, yes, blogs.] Published by

Venture Marketing, 2005. THREE LUCKY WINNERS will be randomly selected.

Response Response
Percent Total
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[view] company: s, 93.1% 624
(view] work Title: s 888% 595
) oress. | — 5% &
(view] 2 s, 958% 642
@ Country or mailing code, g]gulgmsde _ 34.2% 29

Total Respondents 670

(skipped this question) 36

10. Enter your email address so I can contact you (and confirm your mailing address) if you're the lucky winner!

@ Total Respondents 674

(skipped this question) 32
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